


With a successful track record stretching back 8 years, World Travel Fair, the 
leading travel fair in China's Yangtze River Delta, has become one of the most 
influential business communication and purchasing platforms in the Chinese 
tourism industry, providing the overseas destinations and tourism related 
institutions the opportunities to display their products and diverse tourism 
resource to the travel agents, corporate buyers & consumers in industry.

Highlights of 
World Travel 
Fair 2012

Initiate B2B & B2C function sub-brands 
In 2012, in order to meet the different requests from the exhibitors and visitors, the 
organizer initiates two sub-brands orienting B2B and B2C market, i.e., “World Travel 
Fair Professional” & “World Tourism Carnival”, in order to provide a comprehensive 
marketing solution composing the functions of meeting buyers negotiation, match-making 
plan, brand establishment, media exposure and as well as onsite selling.

WORLD TRAVEL FAIR PROFESSIONAL  
– The annual business expand and interactive trade platform 

WORLD TOURISM CARNIVAL  
– The annual best value experiences and tourism products bazaar  

Further intensify the theme travel tags 
In 2011, World Travel Fair firstly promoted the theme tourism tags of Honeymoon 
Vacation, Health & Medical Tourism, and Green Eco Trip, which got very good feedback 
from the exhibitors and visitors. In 2012, the organizer will intensify the various themes of 
tourism tags and meet the demands of the market to lead the new fashion of  travelling. 
The theme travel tags in WTF 2012 will include:
Destination wedding, Luxury travel, Anniversary honeymoon, Medical & Healthy tourism, 
Outdoor adventure trip and Shopping travel ...

World Travel Fair



World Travel Fair 2011 covers an exhibiting area of 12,000 
square meters, with about 500 exhibitors & co-exhibitors from 
45 countries & regions, together to witness the annual tourism 
industry gala in China. World Travel Fair attracted 4,837 trade 
visitors and corporate buyers amid the trade days, to complete 
over 630 pairs of pre-appointment business match-making with 
exhibitors. On public days, the number of visitors reached to 
21,000 with a total amount of RMB 7,500,000 onsite-selling 
revenue, which is 45% higher compared to last year. 

Thanks a lot for the support from the World Travel 
Fair organizer and the great kindness from the 
Shanghai tourists. We felt very happy to win the 
bronze award of “Your Dream Destination”in World 
Travel Fair 2011. We would like to join this platform 
again in 2012 to bring you more brightness. 

We appreciate the organizer of World Travel Fair 
to provide us such a great platform to promote 
the unique culture of Mexico. We expect to the 
participation at World Travel Fair 2012 again.

East China is one of the most important markets to the 
Japanese tourism especially when World Travel Fair 
plays a great role for us to promote our products. The 
numbers of visitors to Japan keeps increasing these 
years partly thanks to the participation of this fair. 

Comments from the 
WTF 2011 exhibitors
Mr. Katsuaki Suzuki
Director of  Shanghai office 
of Japan National Tourism 
Organization

Switzerland Tourism 
Ms. Grace Gao

Market ing Representat ive

Media Exposure

More than 100 local 
and oversea media 
i n c l u d i n g  t h e  T V, 
radio, press & website 
c o v e r s  t h e  W o r l d 
Travel Fair 2011.It not 
only attracted more & 
more visitors, but also 
offered the exhibitors 
more opportunities to 
get plenty of exposure 
in interview or products 
introduction.
(Please check the <World 
Trave l  Fa i r  2011  Med ia 
Clipping> for details.)
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Review of 
World Travel 
Fair 2011

Satisfaction of the exhibitors in WTF 2011 Onsite-selling Turnover in WTF 2011

Excellent
21.36%

Good
54.27%

Not Bad
18.91%

Fair
5.46%

Unit: RMB 10,000

Embassy of Mexico 
Tourism Office
Ms. Militza Latapí
Tourism Counsellor



WTF 2012

Upgraded match-making function
World Travel Fair Professional, as the new sub-brand of World Travel 
Fair 2012, aims to provide the exhibitors mainly target on trade visitors 
a more professional, oriented and intensive business platform to meet 
their requests.
In order to build up a great trade platform, the new highlights on 
organizing buyers will include:

Regional “buyers meets sellers” purchasing session: The 
leading outbound travel agents in different regions of China to 
attend, covering the Yangtze River Delta Region, Beijing-Tianjin-
Tanggu region & Pearl River Delta Region, to initiate “the buyer 
meets seller” reverse purchasing market.
Hosted-buyer match-making session (corporate buyers): The 
M.I.C.E. travel agents & corporate buyers in East China will be 
invited
Face to face familiarization programme to the leading 
travel agencies: Organizing the exhibitors to visit the leading 
travel agencies in Yangtze River Delta Region to build up a 
communication bridge for the new destination and long-distance 
market know more about Chinese outbound travel business model

B2B 
World Travel Fair Professional  
-The annual business expand and interactive 
    trade platform

WWW.WoRLDTRAVELFAiR.CoM.CN    May  10 th-13 th, 2012   Shangha i  Exh ib i t i on  Cen te r



WTF 2012

Superior Visitors Recruitment Program-invite your 
target customers precisely

Hosted Buyer Program: Specially designed for decision making buyers 
to ensure the most interest for core targets.
Match-making System: An intelligent pre-appointment tool to maximize 
your participation effects.
Lead Marketing Program®: Leading award winning program, inviting 
your existing or potential partners to visit the fair and make direct deals.
Call Center: A support team to invite your core and potential partners.

Associated Events-enhance your participation value 
The 5th WTF Awards (World Traveller Awards): The annual award 
ceremony in tourism industry to recommend the high quality brands
The 6th Outbound Tourism Forum (OTF): In-depth analysis of the 
situation and trend of the Yangtze River Delta outbound tourism; and 
exclusive release the “Regional Analysis of China’s Outbound Tourism – 
A Report on Shanghai, Jiangsu, Zhejiang & Beijing” .
Seminar & Conference: Highlights and platform for special tourism 
products promotion, efficient access to clients.



B2C
World Tourism Carnival 
-The annual best value experiences and  
     tourism products bazaar

Annual gathering paradise for the tourists
In 2011, the World Travel Fair organizer creates the sub-brand of “World Tourism Carnival”, 
which won the good reputation from the exhibitors, media & the visitors as well. The universal 
platform which include all the tourism elements such as beer and skittles, entertainment and 
shopping, travel and experience offers the tourists to know more about overseas tourism 
resource and also the access for exhibitors to sell their tourism products to customers directly.

Interactive onsite events: the real tourism carnival to make the 
tourists delightful

On-site Selling & Travel Products Group Purchase: The latest or the best popular products 
offer discount prices onsite and diversified wonderful experience on travel & leisure to attract the 
attention & drive the sales revenue
Travel Products Auction: New format of auction to win the most attention and media 
coverage.
World Travel Fair Passport: Increase the consumers’ emotion with hundreds of travel 
products coupon.
My Dream Destination: The selected most desired destinations by public, with the function of 
market research and destination promotion.
Interactive Stage Performance: The best road show platform for exhibitors to show a wide 
range of different formats of stage performances about their specialty of products.
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Onsite selling promotion seminar, as the new model of World Travel 
Fair, is warmly welcomed by the travel agents, destinations and 
cruises companies. Separate space, exclusive promotion & discount 
prices drew the attention from the tourists a lot. Our Taiwan products 
sold in WTF2011 got great feedback, and we will get better prepared 
in the coming 2012. 

Shanghai China  
International Travel Service Ltd

Ms. Yanyan Ren
Asistant to General Manager, Outbound Travel 

Center, Manager of Marketing Dept

World Travel Fair 2011 created a new stage regarding onsiteselling. 
We will make more great effort next year to build up the WTF as 
the most famous tourist products purchasing platform.

Great media coverage to attract the attention
TV: The Travel Channel, Dragon TV, Channel Young, and ICS are included to broadcast the fair
Radio: FM99.7, FM103.7 and FM105.7 to make feature programs
Press: Mass media including Oriental Morning Post, Jiefang Daily, Shanghai Evening Post, Wen 
Hui Post, XinMin Evening News, Metro Express, Time Out Shanghai offers comprehensive report 
of the show
Professional travel media: The more influential travel media including World Traveller, 
Travel+Leisure, My Vacation, Travelling Scope, Voyage, Go2eu, Qunar, Lvmama and etc. to 
make features
New social media: Interactive media as Velo, Kaixin001, Renren, Weibo, DDmap, and social 
purchasing website be included in the total media campaign 

Shanghai China Travel International Ltd
Mr. Longgen Qin 
Marketing Manager




